


















BRAND TYPOGRAPHY 
Primary Brand Font 

Calibri is the primary font for all VICEROY print and marketing materials, selected for its clean, 

professional, and highly readable design. 

Commissioned in the early 2000s to optimize screen readability during the rise of modern 

digital displays, Calibri was engineered specifically to bring clarity to electronic text. This 

historical transition from paper-based to digital-first communication directly mirrors the 

evolution of modern warfare into the digital domains of cyberspace and 

electromagnetic spectrum. 

By utilizing a font designed from the ground up for screen legibility, VICEROY aligns its brand 

identity with the very environments where our cyber-spectrum professionals operate. Its 

simple, sans-serif geometry reflects the precise, disciplined, and action-oriented focus 

required by the Department of War (DoW). Whether displayed on a digital command center 

dashboard or printed in a strategic brief, Calibri's clear proportions ensure rapid information 

sharing, supporting decision-making and operational readiness on Day One. 

• Use Calibri Bold for all main headlines. 

• Use Calibri Regular for secondary headlines and body text. 
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BRAND TYPOGRAPHY 

Secondary Fonts 

Maintaining a uniform look across all platforms is essential to keeping the VICEROY brand 

clear and recognizable across our network. When Calibri is unavailable, Arial or Tahoma 

are the approved fallback fonts to ensure our messaging remains fully legible and 

professional. 

Both Arial, originally developed in 1982 for universal compatibility, and Tahoma, created 

in 1994 specifically to be clear on small, low-resolution displays, were engineered for 

reliable, cross-platform performance. This focus on universal legibility and technical 

compatibility directly supports our mission-focused communication. 

In cyber-spectrum operations, critical data must display correctly across diverse legacy 

systems, tactical laptops, and command networks. Utilizing these globally standard fonts 

ensures that critical information is communicated without formatting errors. 

~VICEROv·· ~ ELITE Talent. Mission Ready. 

Arial Light 

Arial Medium 

Arial Bold 

Tahoma Regular 

Tahoma Bold 
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BRAND TYPOGRAPHY 
Custom-Engineered Typeface 

The VICEROY logo word mark features a custom-engineered typeface 

designed to stand alone as a unique visual signature that must never be 

recreated or replicated. 

This exclusive design also forms the foundation for the MAVEN, ENVOY, 

and VECTOR logo sets. By sharing this common visual identity, these 

specialized internship programs and the broader VICEROY Program are 

united under a single, cohesive brand. 

This visual consistency reflects our shared mission to deliver highly 

qualified, combat-capable cyber-spectrum professionals to the 

Department of War (DoW) ready to defend national security on Day One. 

Avoid Using "MAVEN" or "ENVOY" alone (without VICEROY). 

~VICEROv·· ~ ELITE Talent. Mission Ready. 
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HIGHLIGHTING YOUR BRAND 
Academic and Internship Partner Locations 

To maintain a unified brand identity across our national network, VICEROY Academic Partners 

and Internship Partners should follow a standardized logo lockup format. 

For Academic Partners, the primary VICEROY logo and wordmark are paired with the 

organization's name right justified directly beneath in the "at [Institution Name]" format. 

For specialized internship programs, partners must use the designated sub-tier logo (VICEROY 

MAVEN, VICEROY ENVOY, or VICEROY VECTOR) positioned right justified above uhosted by 

[Organization Name]" in clean subtext. 

This co-branding approach ensures clear recognition of each partner's active involvement and 

contribution while reinforcing our shared mission to produce qualified, mission-ready 

professionals on Day One. 

~VICEROv·· ~ ELITE Talent. Mission Ready. 

--VICEROY™ 
at Washinton State University 

TM 

hosted by Eglin AFB 

TM 

hosted by AFRL/RI 

hosted by NIWC-PAC 



CORPORATE COLORS 
The primary color palette has been strategically updated to embody VICEROY as a brand, now aligning directly with our National Icon, the American Flag, to reinforce our national security 

mission. VICEROY Navy represents tradition, stability, and steadfast reliability, mirroring the deep blue of the flag that symbolizes vigilance and dedication. The new Mission Red accent color 

signifies valor, readiness, and a revived warrior ethos, reflecting the flag's red stripes and our commitment to dominate. Together with Cyber Blue for operational balance and Spectrum Yellow 

for forward momentum and leadership excellence, this palette visually unites our scholars and partners under a shared purpose of protecting our great nation. 

Primary 

Secondary 

VICEROY Navy 

PMS 282 C 

Hex #021E42 

Black 

Pantone Black C 

Hex #000000 

Cyber Blue 

PMS 290 C 

Hex #B8D8EB 

Cool Gray 

Pantone Cool Gray 9 C 

Hex #75777B 

Spectrum Yellow 

PMS 109 C 

Hex #FFD100 

Mission Red 

PMS 193 C 

Hex #C40D3C 

White 

Pantone White 

Hex #FFFFFF 
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PROPER IMAGERY 
Create Cohesiveness 
Photography is a force multiplier for the VICEROY brand. Every image must project authenticity, purpose, and operational credibility. Candid, unscripted moments resonate 

whereas overly staged compositions should be avoided. We welcome the use of posed group shots such as award ceremonies, group tours, and alike. The examples 

provided establish the visual standard that reinforces VICEROY's mission-driven identity. 

~VICEROv·· ~ ELITE Talent. Mission Ready. 
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VERBIAGE AND ABBREVIATIONS 
Required Funding Verbiage 

The following verbiage must be prominently placed on any print or digital marketing material 

referencing VICEROY: 

Funding for VICEROY [Hosted by; Powered By; or At] [insert proper organization name] is provided 

by the Office of the Under Secretary of War for Research and Engineering, facilitated by the Air 

Force Research Laboratory Information & Spectrum Warfare Directorate and executed by the 

Griffiss Institute. 

Standard Abbreviations List 

Abbreviations must be spelled out on first use: 

• VICEROY - Virtual Institute for Cyber and Electromagnetic Spectrum Research and Employ 

• OUSW(R&E) - Office of the Under Secretary of War for Research and Engineering (Note: 

USD(R&E) / Under Secretary of Defense for Research and Engineering is used only in statutory 

NOAA language.) 

• AFRL/RF - Air Force Research Laboratory Information & Spectrum Warfare Directorate 

• GI - Griffiss Institute 

• DoW- Department of War (Note: DoD / Department of Defense is used only in statutory NOAA 

language.) 
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DIGITAL APPLICATIONS 
Clean and Professional 

The VICEROY logo must be used with precision and consistency 

across all digital platforms. Always maintain the required clear 

space, adhere to the minimum digital size of 108 pixels, and use 

only approved colors. 

Ensure strong contrast against all backgrounds, avoid any 

distortions or visual effects, and maintain the logo's original 

proportions at all times. Position the logo prominently and 

cleanly to project a clear, professional presence across all 

Department of War (DoW) and partner channels. 
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MARKETING MATERIALS 

V CEROV 
VICEROY ars.org 

VICEROYSCholar 

.. . . 

Pare18 ol 19 

Bold and Commanding 

The VICEROY logo stands out clearly on all branded gear and marketing materials, 

applied with precision, consistency, and solid brand reliability. 

• Apparel: Position the logo on the chest, sleeve, or back for clear contrast and 

visibility. Use full-color when possible, or white or black for maximum 

readability on different fabric shades. Keep the surrounding design clean and 

free from competing graphics. 

• Banners & Signage: Scale the logo so it is easily readable from a distance, 

keeping the required clear space fully maintained around it. 

• Promotional Items (Pens, Stickers, Mugs, etc.): Keep the logo's original 

proportions and clarity without any stretching or squeezing. For very small 

items, using the shield icon alone provides strong, clear recognition . 

• Print & Digital Collateral: Position the logo prominently with balanced 

composition, respecting clear space guidelines. Do not use text effects or 

alterations that weaken the professional presence. 
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CONTACT INFORMATION 

Branding, marketing, and communications for VICEROY are executed by Griffiss 

Institute, serving as the Partnership Intermediary Organization, with management 

and strategic oversight provided by the Office of the Under Secretary of War for 

Research and Engineering (USW(R&E)). 

For inquiries, brand assets, or logo files, visit VICEROV@griffissinstitute.org 

AFRL USWR&E 
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